Canada'’s National Magazine calls TRAFFIC
“Canada’s National Problem!”
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We now spend the equivalent of 32 working days a year...

STUCK IN TRAFFIC

Our rush hours rank with the world’s worst. Here’s how to fix it.
BY ANDREW COYNE P.22
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Traffic information is more valuable
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Behind the wheel, but not ahead

Canadians spending
more Llime in vehicles,
but not gelting far

TONY VAN ALPHEN

BUSINESS REPORTER

Canadions are spending a lot more
time in their vehides and its be-
cause of gridlock, not just driving
longer distances overy ycar, accord
ing Lo nleading nuto rescarch (im.

DesRosiers Automotive Consul-
tants estimotes that the average
driver spent 468 hours or nlimest 20
days in his or her vehicle in 20000
Thut's nine hours more than 2009
and 32 hours higher than 2001

DesRosiers suid Friday u compre-
hensive analysis of industry dain
and surveys shows auto mileage
hu=n't clbnbed e h to
{or all the additiomnl time behind
the steering wheel annually.

“If the amount of driving is not up
that much and hours in their vehi-
cle ench year is increasing then
driving speeds nust be down and
that usually means gvidlock,” said

Dennis DesRosiers, president of
the Richmond Hill-based rescarch ROAD WARRIORS

firm
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Put your message in information
that matters with CTN
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TRAFFIC RADIO: WRY IT WORKS

In Canada, 90% of commuters tune into traffic reports on their way to and from
work each day. With an audience of 16 million Canadians weekly, CTN reaches
this captive audience that is attentive and engaged. With CTN, our advertisers
do not have to gain the consumer’s attention...we already have it.

CTN’s Premium Placement Traffic Reports containing your embedded
advertising message become an implied endorsement when read “live”
by our trusted traffic reporter. Our high profile reports are delivered
primarily in breakfast and afternoon drive (Monday to Friday) when

audience numbers are at their peak.
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CTN suggests that advertisers keep the messaging simple and concise so that
the audience remains focused on the client’s message that is delivered in the
heart of the traffic report.

In Montreal and Ottawa, CTN offers bilingual delivery of your creative giving
your messages huge share of voice in both English and French.

In all markets CTN provides vast reach often exceeding the reach of television
and with the ability to build frequency.

With CTN, there is never a charge for production or translation of your creative.
CTN offers the ability to be on air in any of our markets (subject to available
inventory) and to revise existing messaging with 24 hours notice. Vary your
creative by market, station or by daypart. With CTN every campaign is custom
created for the client and your ad dollars go further with CTN.
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